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General Overview:

The Sony Voyx System appeals to a wide demographic. Its advanced technology, and exciting new concept will catch the attention of men and woman, ages 25-65. This product encourages a lifestyle of edge, ease, control, and luxury. As an overall demographic the value of control in a chaotic world is presented to the consumer. Catchy phrases such as: “Get in Control, Get Voyx”, “Sony Voyx, are you in control?” will be used across a multi-gender, multi-age media platform. 

“It is not the words you use, but the way you use them”. Sony already has a large, and ever growing demographic that craves the latest and newest advances. The words control, ease, edge, and luxury have been strategically placed in every ad. Based on research done by the media researcher and advertising director our demographic can be sliced into six groups. Specific to the group, the words chosen will create a world just for them, in which they cannot see themselves without. 

Slogan:

“Sony VOYX System…When you’re in CONTROL”

Our slogan emphasis the concept that we are selling; life can be a handful, and almost impossible to control. That’s where the Voyx system comes into play. When you are using Voyx, you, not some gadget, are able to control the outcome. We want our consumers to have a sense of power and establishment in the household, and the world in general. We used the word when, because when is associated with time. Time is valuable to the prospective consumer, and they cannot waste it looking for remotes or yelling at family to listen. 

The word Voyx

The word Voyx must be used before any command. This is strategically planned in order to get Sony Voyx in the heads of not just consumers, but everyone. The same way people refer to Kleenex as a tissue, we want Voyx to establish the same credibility. 

Generic Advertisement strategy:

Ads such as:

“Sony Voyx presents a new enhanced television experience…..


  get in CONTROL…………………………………get VOYX”



will be seen on billboards in major cities such as Los Angeles, San Francisco, and New York, and in in-flight magazines such as DeltaAir. This approach to advertising is directed towards the total demographic intended. It is generic, but strong. It emphasis an innovated approach to not only controlling ones entertainment system, but insinuates that it is a way to get control of ones life.


25-34 men and woman advertising strategy:

For our smallest demographic we will break them into two target groups; one female, the other men. Both groups are young and edgy, searching for the newest, and coolest advancements out there. Through out magazine ads and commercials we will show them how “cool” it is to get their hands on, Sony Voyx’s new, exclusive hands free controller. The backbone to these ads will show how in order to be cool and edgy, one NEEDS this system. 

35-44 men and woman advertising strategy

The next demographic, are the hard working, on the go, busy consumer. Specific ads will be directed towards the working-woman. In a world filled with chaos and noise, we offer her piece of mind. No more fighting over the remote, no more yelling over the T.V. for her family to listen. The only tool she needs is her voice. The idea is that by giving her a voice to speak louder than the chaos of her life and family, she will be less stressed, and in control of her household. We want her to feel that she can be a super-mom by being able to control her environment. The men in this group will be influenced by the concept of a new and exciting step in television advancement. The ads and messages that will be aimed towards them will illustrate the importance of this system in order to make life simpler.

45-65 men and women (main demographic) advertising strategy

By this age the consumer of our demographic will be established and stabilized. They seek luxury, edge, and advancement to install into their lifestyles. This will be the most powerful portion of our advertisement plan. We will show through all media outlets that having this system isn’t just cool, it isn’t just convenient; it is a necessity. They aren’t just buying a controller, they are given the ability for them to be in control. We are selling a concept as well as a system. 

ADS AND COMMERCIALS:

Billboard Ads:

“Enhance you’re television experience.

get in CONTROL           get VOYX 


The billboard ad is directed at the general public. The main idea of a new enhanced experience, where the 
consumer is in control when they have VOYX is displayed through the text.

Housewife Ad:

“Life can be a handful

‘VOYX OFF’

Innovate your life with the new mouthful 

Sony introduces their brand new, exclusive hands free VOICE ACTIVATED control system”


This ad is directed solely at the working mother. The picture depicts a picture of chaos and noise. The 
woman simply has to say “Voyx off” and her world falls into place. When her hands are full with 

children and groceries, she doesn’t have any room to pick a remote up and turn the T.V. off to get 
some 
piece of mind. In addition, it is her voice that is her only weapon she has. Now, with this system she can 
utilize her voice to gain control in her hectic life. 

Fighting for Control Ad: 

“Sick of losing this game?

Now you can both win.

Sony Voyx is revolutionizing the concept ‘who’s in control’

Sony Voyx System  

when you’re in control”


This ad is aimed at both men and woman. The words losing and winning insinuates that without this system 
you are at a loss, but once you have this system you have won control in your life.

Couple in bed fighting over remote Ad:

“He may be stronger …but she is louder

leveling the playing field




Sony Voyx 





when your in control”


This ad is aimed at the younger woman. The humor used catches the attention of the youth. Men are known 
for “their muscle”, whereas woman are known for “their loud voices”. 

Single man watching sports:

“ Sports is in a mans DNA

The all-new, exclusive Sony VOYX voice control system is in our HDNA 

Sony Voyx          when you’re in control”


Sony has been airing their all new HDNA (its in our DNA) ads and commercials. This ad will appeal to 
males who love to sit down and relax, while watching a game. HDNA is in Sony’s DNA, and sports is in a 
man’s DNA, so the combination is a perfect fit.

Multiple Remotes Ad:

“Why buy six different remotes, when you already have one voice

When life exceeds technology

Sony Voyx      When you’re in control”


This ad can be directed towards any of the groups. The idea is that the T.V, radio, and other electronic 
gadgets require a remote to control them. Households often have multiple remotes. Why have all those 
different remotes when you can control your whole entertainment with one thing: voice; his voice represents 
life, the remotes represent technology. Therefore “life exceeds technology” when one has Sony Voyx System

Men watching T.V: 

(men yelling at the tv, go team, score score…a bunch of different ranting. One guy in the group is yelling voyx louder, voyx louder… idea is that the T.V is getting louder as the men are screaming louder. In a world of the player actions are the driving force, but in the fans world, words are the driving force.) 

PHRASE: In a world where words speaks louder than actions


     be heard, get VOYX 


Sony Voyx                    when you’re in control


This ad will be directed towards the sport loving man.  Men get hyped up when watching their favorite team conquer the competition. They often yell and scream, and in an environment filled with so much energy and amp, pressing a button on a remote over and over to up the volume can be tedious and take away from the mood and excitement. Sony VOYX presents a system that is powerful enough to match the intense energy of these men.

Commercial: 
scene setup: (a man comes home from work, sits down on the couch and grabs the remote to turn the T.V on. Presses the power on button, but nothing happens. He sees another remote, takes the batteries out and puts them in remote; still nothing happens. Repeats this one more time. Man frustrated that he is missing the game, groans and sighs overdramatically. He throws the remote on the ground. Son walks into the room sits next to his dad and simply says)

Son: voyx on. Voyx nickelodeon. 

(father looks at the kid in confusion)

screen goes black and the following words appear:

LIFE LISTEINS. SPEAK UP

SONY VOYX SYSTEM, WHEN YOU’RE IN CONTROL

